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Q.1 What Do You Mean By Service Marketing ?  The Classification Of    Different 

Types Of Service With Example. 

 lsok foi.ku ls vki D;k le>rs gSa\ blds oxhZdj.k ,oa izdkjksa dh mnkgj.k 

ds lkFk O;k[;k djsaA  

Q.2 Example The Method Of Assessing The Service Marketing Opportunities And 

Their Customer Examples. 

 lsok foi.ku ds voljksa vkSj muds xzkgdksa dh mEehn dk vkdyu djus dh 

fof/k le>kb,A  

Q.3 What Is meant By Physical Eviderce  In service Marketing Mix? 

 lsok foi.ku feJ.k esa HkkSfrd lk{; ls D;k rkRi;Z gS\ 

Q.4 What Are The Basic Steps Of Market Segmentation? What Speeific Challages 

Exist For Service  arparisation When It Comes To  Segmentation? 

 cktkj foHkktu ds cqfu;knh dne D;k gS\ ,d lsok laxBu ds fy, cktkj 

foHkktu ds le; dkSu&dkSu lh pqukSfr;k¡ ekStwn gksrh gS\ 

Q.5 The Need And Varidiy Of Service Would depend Economic & Social Factors This  

View  Point With Example. 

 lsokvksa dh t:jr vkSj muds fofHkUu izdkj lkekftd ,oa vkfFkZd dkjdksa 

ij fuHkZj djrk gS\ mnkgj.k ds lkFk bldh foospuk dhft,A s 

Q.6 Explain The Concept Of Gap Model In Service Quality. 

 Gap Model esa lsok dh xq.koRrk dh vo/kkj.kk dh foospuk dhft,\ 



Q.7 Describe The Concept Of   New Service Development  Process. 

 ubZ lsok ds fodkl dh izfØ;k dh vo/kkj.kk dh O;k[;k dhft,\ 

Q.8 Describe In Brief The  Functions Of  Service Channels. 

 lsok pSuyksa ds dk;kZsa dh laf{kIr esa O;k[;k dhft,A 

Q.9 Explain The Scope And Functions Of Service Marketing Strategies For  Tourism 

Industry. 

 i;ZVu m|ksx ds fy, lsok foi.ku j.kuhfr;ksa ds nk;js ,oa dk;kZsa dh O;k[;k 

dhft,\ 

Q.10 Explain The Role Of New Trincls And Enurgin  Concept In Service Marketing. 

 lsok foi.ku esa bu :>ku ,oa mHkjrs vo/kkj.kkvksa dh Hkwfedk dh O;k[;k 


